
 

THE FUTURE OF INTERNATIONAL 
REMOVALS? FEEDBACK FROM 
EXPERTS 
 

The removals world, particularly in its international declination, is constantly changing and updating. Now 

more than ever before, international moving and shipping companies must acknowledge that the market is 

changing at a very high speed and, in order to respond to this change, there is only one recipe:  customer 

satisfaction. Only by placing the customer at the center of company policies, services and products, will it 

be possible to differentiate ourselves from the rest of the masses which, in this respect, lagged behind. We 

decided, therefore, to interview two of our Professionals: Giuliano Argirò – General Sales Manager and 

Emilio Vittori – Sales Manager, who have been working in the international moving field for a very long 

time and who have both joined Bliss Moving & Logistics. 

We took advantage of their expertise in order to understand how they see the future of international 

removals during the next decade, that is what is going to change at a technological level and what, in their 

view, is the ideal tool for being more competitive. Let’s see what they have replied! 

HAVE THERE ALREADY BEEN CHANGES IN THE INTERNATIONAL REMOVALS WORLD WHICH HAVE 

MODIFIED THE WAY PEOPLE USE TO MOVE OR THE WAY THE WORK 

USED TO BE PERFORMED? 

GIULIANO: Surely there have been changes in the typology and 

methodology with which the future of the removals sector was 

conceived, particularly at a technological level. Technology improved 

the packing material, the coordination, the speed of customers’ 

answers and acknowledgments. 

The volume of families moving has also changed. Before, our assistance 

affected  the removal of a good part of household goods (such as 

furniture, etc.), while today, thanks to Ikea and low-cost furniture 

industries, families tend to take with them only what they really need and buy on the spot the furniture 

they require or, even better, rent a furnished home. On their side, companies or organizations are adopting 

more and more expenditure-saving policies: 

- they either provide an allowance to their employees so that they organize personally their removal; 

- or they go as far as purchasing homes in the destination countries, sometimes already furnished, 

entailing thus the removal  concerns only “personal effects “. 

EMILIO: In my view, there haven’t been many changes, except for those connected with technology. 

Before, human and telephone contacts were predominant  while, now, quotes, contacts and assistance 

take place also and, above all, by e-mail. Besides, today customers’ queries and requests are made in 

particular by private individuals rather than large companies or multinational enterprises. I think that, 

practically, the “technical” preparation level of the service has not changed! 



 

 

IN THE FUTURE, DOES IT HAVE ANY SENSE TO TALK ABOUT INTERNATIONAL REMOVALS  OR WOULD IT BE 

BETTER TO TALK ABOUT GLOBAL MOBILITY? WHAT KIND OF SERVICES WILL BE DOMINANT IN THE 

FUTURE? 

Global Mobility: this entails the satisfaction of not only the customer’s needs as, for example, the 

international removal, but also various other needs such as the international shipment of pets and family 

Relocation. What lies at the heart of the matter is not the concept of the service offered but rather the 

service for the family. 

 

GIULIANO: As regards the multinational companies, global mobility will have a very important impact, the 

tendency will be such that people will address a sole supplier 

who will provide various services (removals, shipment of pets, 

Relocation, etc.). On the other hand, as already mentioned 

previously, allowances will be granted to the companies’ 

employees who will personally organize their transfer,  or 

companies will purchase directly furnished homes in the 

destination countries. 

EMILIO: This type of reasoning connected with Global Mobility 

may be applied, in particular, to very large companies, given that 

Global Mobility logic includes accessory packages that must be 

paid by the companies. This does not mean, however, that it 

cannot be extended also to private individuals. 

 

IN THE FUTURE, WHAT WILL THE CRITICAL SUCCESS FACTORS BE FOR AN INTERNATIONAL MOVING 

COMPANY? 

GIULIANO: Surely that of consolidating several services that may be offered to the customer, irrespective of 

whether the customer is a private individual or a large company, services that are combined with quality. 

The key is the experience that the customer lives and which, consequently, leads to customer satisfaction! 

 

EMILIO: The key is always the same: the relationship with the customer. There may be some incisive 

improvements as regards technology, i.e. enhancing the company’s image, but the contact with the 

customer  must not vary. The message that should be sent out goes beyond the economic one! 

 

IN YOUR VIEW, WILL TECHNOLOGY HAVE AN IMPACT ON THIS SECTOR? IF YES, WHY? 

GIULIANO: Technology has already had a determining impact on this sector. There have been changes in 

communication, operational aspects and execution capacity. Technology plays a very important role even 



 

in our sector. Adapting, keeping up with the speed of development and technological improvements 

certainly help to be more competitive on the market. 

 

EMILIO: It is certainly so, because communication is always faster and we often interact with persons, 

companies, etc., through the internet. Simply because as the number of companies grow, less is the trust 

that people have in choosing, leading thus to dispersion. We need the Internet in order to better 

understand and prise out information and, moreover, make useful comparisons while choosing. 

 

HOW DO YOU IMAGINE THIS SECTOR 10 YEARS FROM NOW? 

GIULIANO: I think that surely the tendency will be such that the removals volumes will decrease. This is so 

because the aim of those involved is to spend less for all that is related to Global Mobility and, therefore, 

for removals. We are already experiencing this with entities and international organisms such as ministries, 

i.e. entities seeking to make budget savings on services. In the next ten years, I expect that only the 

companies that updated their technology, marketing and quality, and that invested on global mobility will 

still be on the market. Besides, competition is always more fierce, there is  much improvisation and the 

main factor that will certainly give longevity to a company is certainly customer satisfaction. 

 

EMILIO: I honestly don’t know what will happen ten years from now, but I can say what happened during 

the past ten years. There have been some limitations in the services due to the crisis, and companies 

lacking professional ethics entered into the moving market. Said  companies have caused problems to the 

companies that have been on the market for decades and operate in a professional and responsible 

manner. The problems  I refer to are, for example, those connected to rock bottom prices for low level 

services, and so on. As for the rest, I don’t expect many changes in the future. 


